The Values Index

Personal Motivations

The Values Index combines the work
of Dr. Eduard Spranger and Dr. Gordon
Allport into a single profile that delivers
the world’s most comprehensive
understanding of a person’s value
structure or their motivational style.
Everyone has their own unique mix

of personal drivers and motivators

that helps guide them toward success.
Understanding what really drives a
person is a crucial part of success.

Why the Values Index?

Unlike the other few values profiles

on the market today, the Values Index
merges two complimentary theories to
create the most complete understanding
of what drives an individual and

what rewards him/her with a sense

of accomplishment.

It is this understanding that helps to
ensure that optimal motivation, passion,
and drive are always created—to
achieve the highest levels of personal
and professional success.

The Seven Dimensions
of Value

e Aesthetic: A drive for harmony,
balance, and form.

e Altruistic: A drive for helping
others to achieve.

® Economic: A drive for economic
or practical returns.

e Individualistic: A drive to stand
out, be independent.

e Political: A drive for control,
stability, and influence.

e Regulatory: A drive for tradition,
steadiness, and certainty.

e Theoretical: A drive for learning,
understanding, and knowledge.
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The Why of Success

To reach optimal performance you must
understand WHAT natural talents you
possess, WHY you are motivated to use

them, and HOW you prefer to use them.

The Values Index looks at the WHY
portion of the What, Why, and How
trilogy. By understanding WHY you are
motivated to do things, you are able

to better align your environment with
what creates the most passion in you.

M Seven Dimensions of Value and Motivation

Executive Summary of Jill's Values

Very Law
Ansthotic  about tha utitarisn, baiom.ina rests

High
Economic  ona sssgnmon

ary High
Individualistic
Wary High  Vary ationg Jesder, and abis 1o taks contrl of 8 variaty of ntiaives snd
Polical | maintain conral
Anaie,  Cancamaed for ohers wilhoul GG everyRing sway, 8 stabiizer.

Very Low i , and
Reguisiory  abie Io crafl  viety of soksicns.

Avarage
Theorstical  nesds of 8 BN,

i
|
-

2 8 3 8 8 8

&
£
B

-3

B

Irchvidusistic  Poitcal | Amulssc  Roguary | Thooretcal

102007 Copyrght innormeiix. UK US Soulh Afica Ausiralia Asia Middie-£ast 5

Application

The Values Index is useful for
understanding how to motivate yourself
and others by understanding the reasons
that drive individuals toward success. In
employee development and coaching
scenarios, this information is invaluable.

Validation

The Values Index is fully validated and
exceeds standards set by the EEOC for
validity and reliability.
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To learn more about the Values Index or
how it can help your organization create
more effective teams and better top and

bottom line results, contact us at:
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p: 952,405,8843

c: 612.708.3933
www.effectivelearningforgrowth.com
steve@effectivelearningforgrowth.com



